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的相关性；在此基础上，研究二采用 2（正义动机：高 vs. 低）×3（广告诉求：
































According to Media Enjoyment Theory, individuals prefer moral message, 
for example, they enjoy the stories in which good people get rewarded and 
bad people get punished. This preference is consistent with justice motive 
of humans who believe that people get what they deserve as though the world 
is stable and orderly. However, it remains unclear how the audiences' 
justice motive impacts the communication effect of moral message (e.g., 
punitive advertising). 
Regarding public service advertising (PSA) as the typical target of 
moral message, two studies were designed to examine the communication 
effect of justice motive on punitive PSA. Study 1 explored the 
relationship between justice motive of audience and the acceptance and 
effectiveness of punitive PSAs. By using a 2 (justice motive: high vs. 
low) × 3 (ad appeals: punishment vs. reward vs. neutral) experimental 
design, Study 2 tested the impact of justice motive on acceptance and 
effectiveness of PSAs with three different appeals. The results revealed 
a significant positive association of justice motive with the acceptance 
and effectiveness of punitive PSAs, that was , the higher justice motive, 
the better acceptance and effectiveness of punitive PSAs; the 
experimental study replicated these findings , and demonstrated a 
significant interaction effect between justice motive and appeals on 
acceptance and effectiveness of PSAs: the higher justice motive, the 
better acceptance and effectiveness of punitive PSAs, but the reward and 
neutral PSAs didn’t show the same pattern. The present research suggested 
that punitive appeal would benefit for PSAs communication effectiveness 
when the audience holds a robust justice motive. 
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